
Assoc. Dr. Emel TOZLU ÖZTAY 
Head of Publ�c Relat�ons and Advert�s�ng Department

Our department prov�des students w�th the knowledge and sk�lls
requ�red by the sector w�th �ts qual�ty, profess�onal,
contemporary and awareness-ra�s�ng course contents, expert
academ�c staff and appl�cat�on projects a�med at
�nternat�onal�zat�on. 



Exceed the Boundar�es �n
Commun�cat�on, Create
Impact!
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DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING

The Department of Publ�c Relat�ons and Advert�s�ng �s of v�tal �mportance for
�nst�tut�ons to commun�cate effect�vely �n today's rap�dly chang�ng commun�cat�on
env�ronment. 

W�th the development of new commun�cat�on technolog�es, �nst�tut�ons are expected to
adapt to these technolog�es �n order to be successful. Our department stands out w�th
the harmony �t prov�des between theory and pract�ce. The theoret�cal knowledge
prov�ded �n the f�eld of Publ�c Relat�ons and Advert�s�ng, comb�ned w�th pract�cal
appl�cat�ons, enables our students to become dynam�c and successful commun�cat�on
experts and advert�sers who adapt to the needs of the age. W�th th�s approach, you w�ll
learn to make a d�fference by us�ng the power of commun�cat�on. The Department of
Publ�c Relat�ons and Advert�s�ng allows you to spec�al�ze �n brand management w�th
creat�ve solut�ons wh�le �mprov�ng your strateg�c commun�cat�on sk�lls. 

We offer our students the opportun�ty to become well-equ�pped
commun�cat�on and advert�s�ng profess�onals.



Future of the
Department

Purpose of
the Sect�on
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The ma�n purpose of the Department of Publ�c
Relat�ons and Advert�s�ng, where tra�n�ng �s
g�ven towards the goal of �nternat�onal�zat�on,
�s to tra�n students who can �ntegrate
theoret�cal knowledge and pract�ce, have
soc�al respons�b�l�ty awareness, respect
un�versal eth�cal values   and create creat�ve
organ�zat�ons �n l�ne w�th these eth�cal values,
have knowledge of the use of new med�a and
reflect today's technology �nto the�r
profess�on. To tra�n profess�onal Publ�c
Relat�ons and Advert�s�ng experts.

The rap�d development of d�g�tal�zat�on
�ncreases the necess�ty for brands to �nteract
and manage the�r reputat�on on d�g�tal
platforms. Wh�le the demand for profess�onals
spec�al�zed �n cr�s�s management and brand
management �s constantly �ncreas�ng,
compan�es' focus on soc�al respons�b�l�t�es also
�ncreases the �mportance of publ�c relat�ons
experts. At the same t�me, the need for experts
w�th data analys�s and strateg�c plann�ng sk�lls
�n the f�eld of advert�s�ng �s �ncreas�ng. For
these reasons, publ�c relat�ons and advert�s�ng
department students w�ll play an �mportant role
�n d�rect�ng the commun�cat�on strateg�es of
compan�es and brands and creat�ng successful
campa�gns �n the future.

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Program and Curr�culum
Informat�on

In order to graduate from Istanbul Gel�ş�m Un�vers�ty, Faculty of Appl�ed Sc�ences,
Department of Publ�c Relat�ons and Advert�s�ng, �t �s necessary to complete a total course
load of 141 cred�ts and 256 ECTS.

In the f�rst two years, our students take the necessary bas�c courses such as "Introduct�on
to Susta�nab�l�ty, Academ�c Success and Soc�al L�fe Sk�lls", wh�ch are taught jo�ntly �n all
departments of the Faculty of Appl�ed Sc�ences. Start�ng from the th�rd year, our students
beg�n to take elect�ve courses �n add�t�on to the compulsory courses requ�red for th�s
branch. S�nce the Department of Publ�c Relat�ons and Advert�s�ng has a mult�d�sc�pl�nary
curr�culum, the department has a flex�ble structure that students can shape accord�ng to
the�r own �nterests. In th�s context, �t prov�des �nterd�sc�pl�nary educat�on w�th elect�ve
courses opened to the ent�re faculty. In add�t�on, they rece�ve tra�n�ng on d�fferent subjects
along w�th soc�al elect�ve courses a�med at strengthen�ng the student's world v�ew and
ga�n�ng add�t�onal sk�lls.

In the fourth year, our student has dec�ded on the f�eld �n wh�ch he w�ll spec�al�ze and
presents a profess�onal organ�zat�onal act�v�ty �n the l�ght of all the �nformat�on he has
learned �n four years, together w�th the Organ�zat�on Management course.

By prov�d�ng a learn�ng env�ronment based
on �nnovat�ve th�nk�ng, cultural d�vers�ty and
eth�cal values, we ra�se �nd�v�duals who w�ll
contr�bute to the construct�on of a soc�ety
based on knowledge and sk�lls and who are
comm�tted to the pr�nc�ples of susta�nable
development and soc�al just�ce.

Dr. Lecturer Member Nevra ÜÇLER
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Department
Accred�tat�on

“Our faculty has been reg�stered and cert�f�ed by an
�ndependent organ�zat�on that �s a member of the

European Qual�ty Assurance Assoc�at�on, that �t
prov�des educat�on �n accordance w�th European

standards and pr�nc�ples!”

Prof. Dr. Kam�l Kaya
Dean of the Faculty of Appl�ed Sc�ences

Istanbul Gel�ş�m Un�vers�ty, wh�ch attaches great �mportance to �nternat�onal�zat�on �n
educat�on, offers educat�on opportun�t�es to �ts students and graduates w�th �nternat�onal
accred�tat�on and protocols s�gned w�th fore�gn un�vers�t�es.

IGU, wh�ch has made s�gn�f�cant �nvestments �n �ts phys�cal capac�ty, human resources and
opportun�t�es prov�ded to �ts students �n order to become a "Respected World Un�vers�ty",
started a very amb�t�ous breakthrough process �n 2017.

Founded �n Germany �n 2002 and a member of the European Qual�ty Assurance Assoc�at�on,
AQAS �s a worldw�de
It �s an organ�zat�on that has evaluated more than 5000 programs. It has accred�ted the
educat�onal programs of wh�ch more than 90 German un�vers�t�es are members. The
accred�tat�on �t grants cert�f�es that the accred�ted program compl�es w�th European standards
and pr�nc�ples.

The Department of Publ�c Relat�ons and Advert�s�ng �s also an accred�ted program and �ts
compl�ance w�th European standards has been documented. 

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING

https://avesis.gelisim.edu.tr/kakaya


It creates or�g�nal and �nnovat�ve strateg�es by approach�ng the dynam�cs
of the f�eld creat�vely and cr�t�cally from an �ntegrated perspect�ve.

He/she effect�vely expla�ns h�s/her thoughts and �deas �n wr�t�ng and
verbally to relevant people and �nst�tut�ons on subjects such as
advert�s�ng, publ�c relat�ons and market�ng.

W�th awareness of soc�al respons�b�l�ty, he des�gns projects and events for
the soc�al env�ronment he l�ves �n.

He determ�nes h�s career goals by collaborat�ng w�th the sector �n l�ne w�th
the �nformat�on he has ga�ned about h�s f�eld.

Soc�al and global �ssues related to commun�cat�on 
        Analyzes and �nterprets the effects �n d�fferent d�mens�ons.
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Learn�ng
Outcomes

The learn�ng outcomes of the department are as follows:

Expla�ns the bas�c concepts �n the�r f�eld and the bas�c d�sc�pl�nes
ar�s�ng from these concepts.

Compares commun�cat�on theor�es w�th current �nformat�on about
the f�eld.

Solve problems related to the subject by �dent�fy�ng problems related
to the f�eld.

He compares the knowledge and facts �n h�s f�eld w�th the f�elds of
soc�al sc�ences such as Soc�ology, Journal�sm, Telev�s�on and Med�a.

After graduat�ng from th�s program, students conduct research and
analys�s �n areas such as publ�c relat�ons, advert�s�ng and market�ng.

Us�ng h�s f�eld knowledge, he �dent�f�es and solves the problems he
encounters �n h�s f�eld.

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING



Ga�n Exper�ence
�n Laborator�es
and Workshops
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Des�gn Workshop

Draw�ng Workshops

Computer Laborator�es (8 Laborator�es)

Innovat�ve Stud�o

Bas�c Art Workshop

Appl�ed Commun�cat�on Workshop

Pr�nt�ng Workshop

Plato - RTV Stud�o

Keyboard Spss Computer Laboratory

Workshops Hall

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Learn w�th a
Mult�d�sc�pl�nary
Approach!

Mult�d�sc�pl�nary Approach:

Mult�d�sc�pl�nary approach �s the treatment of
a problem or �ssue us�ng knowledge, methods
and perspect�ves from d�fferent d�sc�pl�nes.
Th�s approach a�ms to produce more
comprehens�ve and effect�ve solut�ons by
br�ng�ng together the expert�se of var�ous
f�elds, rather than try�ng to solve a spec�f�c
�ssue or problem by look�ng at �t from a s�ngle
d�sc�pl�ne.

Abundance of Appl�cat�on-Focused
Courses:
The abundance of appl�cat�on-or�ented
courses prov�des an �n-depth learn�ng
exper�ence �n educat�on by prov�d�ng students
w�th the opportun�ty to apply theoret�cal
knowledge �n real-world scenar�os. Wh�le
these courses prov�de students w�th pract�cal
sk�lls, they also �mprove the�r problem-solv�ng
sk�lls and ensure that they are prepared for
the s�tuat�ons they w�ll encounter �n bus�ness
l�fe. Re�nforc�ng theoret�cal knowledge w�th
concrete pract�ces �ncreases students'
�nterest �n learn�ng and prov�des permanent
learn�ng. In add�t�on, such courses establ�sh
stronger t�es between the bus�ness world and
educat�onal �nst�tut�ons, �ncreas�ng students'
employment opportun�t�es after graduat�on
and contr�but�ng to the educat�on system
becom�ng more respons�ve to current labor
market needs.

Assoc. Dr. Zeynep Burcu ŞAHİN

We tra�n profess�onals who can
successfully �ntegrate theoret�cal
knowledge and pract�ce, have the ab�l�ty to
th�nk cr�t�cally and develop the�r researcher
�dent�ty w�th an analyt�cal approach. In th�s
way, our graduates stand out �n the
bus�ness world as profess�onals who can
solve problems w�th an analyt�cal
perspect�ve, produce �nnovat�ve �deas and
constantly �mprove themselves.

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Our
Innovat�ve
Courses

Brand Management Strateg�es

Rad�o Telev�s�on Advert�s�ng Appl�cat�ons

Advert�s�ng Photography

Graph�c Des�gn Appl�cat�ons �n Advert�s�ng

Campa�gn Plann�ng �n Publ�c Relat�ons

Corporate commun�cat�ons

Appl�ed SPSS �n Publ�c Relat�ons

Organ�zat�on Management �n Publ�c Relat�ons

Reputat�on management

Graph�c An�mat�on �n Advert�s�ng

Approaches �n D�g�tal Market�ng

Publ�c Op�n�on Research

Publ�c Relat�ons and Susta�nab�l�ty

Interact�ve Med�a

Advert�s�ng Analyt�cs

"We offer appl�ed courses and projects
�n cooperat�on w�th lead�ng �nd�v�duals,
�nst�tut�ons and organ�zat�ons �n the
sector."

Assoc. Dr. Emel TOZLU ÖZTAY

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Our Academ�c
Staff

Assoc. Dr. Emel TOZLU ÖZTAY

Res. Asst. Defne ERTAŞDr. Lecturer Member
Nevra ÜÇLER

Dr. Lecturer Member
S�nem EYİCE BAŞEV

Assoc. Dr. Zeynep Burcu 
ŞAHİN

 Assoc. Dr. Sev�nç KOÇAK

In our department, the academ�c staff
cons�sts of faculty members w�th a w�de
range of areas of expert�se. Th�s d�vers�ty
ensures that our students are nour�shed by a
broad perspect�ve and become effect�ve
commun�cat�on des�gners.

In add�t�on to lecturers w�th theoret�cal
background �n the f�eld of Publ�c Relat�ons and
Advert�s�ng, there are lecturers competent �n
des�gn �n our department.

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING

Head of Publ�c Relat�ons and
Advert�s�ng Department
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Publ�c Relat�ons and Advert�s�ng Spec�al�sts of the
Future are Be�ng Tra�ned at IGU UBF!

Our un�vers�ty and our department contr�bute
not only to ga�n�ng knowledge and sk�lls, but
also to progress towards becom�ng an
�nd�v�dual who w�ll make h�s own d�fference
and contr�bute to soc�ety.

Our students have the opportun�ty to �mprove
the�r sk�lls �n var�ous workshops, learn by
hav�ng fun at fest�vals, ra�se awareness �n
soc�al respons�b�l�ty projects and part�c�pate
�n unforgettable events, and have the chance
to show themselves off �n compet�t�ons. Our
act�v�t�es also �mprove collaborat�on and team
sk�lls and prov�de career opportun�t�es.

Act�v�t�es carr�ed out �n our department are as
follows:

Workshops

fest�vals

Compet�t�ons

Soc�al respons�b�l�ty projects

Student Club Act�v�t�es

Sem�nars and Sympos�ums

Interv�ews

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Career
Opportun�t�es

Who Should
Choose?

Cons�der�ng that the nature of the Publ�c
Relat�ons and Advert�s�ng profess�on �s needed
by all �nd�v�duals, �nst�tut�ons and
organ�zat�ons, �t �s an unden�able fact that
career opportun�t�es are w�de on a sectoral
bas�s. In th�s context, �n the global world we
l�ve �n, the need for the profess�on �s
�ncreas�ng and �ts �mportance �s emerg�ng day
by day.

Advert�s�ng - PR agenc�es
Med�a and commun�cat�ons compan�es
Publ�c Organ�zat�ons
Educat�onal �nst�tut�ons 
Non-Governmental Organ�zat�ons
Newspapers
telev�s�on channels
rad�o stat�ons

Hav�ng soc�al respons�b�l�ty awareness
Respectful of un�versal eth�cal values
Master�ng the use of new med�a
Possess a th�nk�ng, analyt�cal approach
and �nvest�gat�ve �dent�ty
Follow�ng current trends
Those who want to �mprove the�r
commun�cat�on sk�lls
Interested �n d�g�tal med�a �ssues
Able to produce �nnovat�ve �deas
Those cons�der�ng a career plan �n th�s
sector
anyone can apply.

In our department, publ�c relat�ons and
advert�s�ng projects are des�gned w�th�n the
scope of appl�ed courses w�th the lead�ng
people, �nst�tut�ons and organ�zat�ons of the
sector, and at the same t�me, var�ous
protocols are s�gned w�th Non-
Governmental Organ�zat�ons and students
are prepared for real bus�ness l�fe through
soc�al respons�b�l�ty campa�gns. 

Assoc. Dr. Emel TOZLU ÖZTAY

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING



12

Double Major
Opportun�ty

The purpose of the double major program �s to enable students who complete the�r major
programs w�th outstand�ng success to also rece�ve a d�ploma �n a second branch free of
charge. Students who have a GPA of 2.90 out of 4.00 �n the�r major program and who are �n the
20% success bracket �n the�r undergraduate/assoc�ate degree program can start the�r second
major d�ploma program free of charge.

In wh�ch departments do Publ�c Relat�ons and Advert�s�ng Department students do
double majors?

Nutr�t�on and D�etet�cs 

Telev�s�on Journal�sm
and Programm�ng

New Med�a and Commun�cat�on

Psychology

Ga�n �n-depth knowledge �n both f�elds
w�th a broad perspect�ve thanks to our
double major programs!

Dr. Lecturer Member S�nem EYİCE BAŞEV

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Sector Cooperat�on
for a Strong Future

Start Your Internsh�p
Journey and Shape
Your Future!

Our un�vers�ty attaches great �mportance to cooperat�on w�th the publ�c,
pr�vate sector and non-governmental organ�zat�ons �n �ts pursu�t of
excellence �n educat�on and research. These collaborat�ons enable us to
bu�ld a stronger future by shar�ng our knowledge and resources, work�ng
together to ach�eve common goals.

The �nst�tut�ons we cooperate w�th as stakeholders are as follows:

Our students beg�n to chart the�r career paths for the f�rst t�me dur�ng 30
work�ng days �n the summer months follow�ng the fourth semester at the
earl�est. Students take the�r f�rst steps �nto the sector w�th the Summer
Internsh�p compulsory course �n our curr�culum. In order to graduate, they
must complete a 30-day summer �nternsh�p �n the�r f�eld. 

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Our Sc�ent�f�c
Research Projects
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Our Sc�ent�f�c
Research Projects
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Strong Steps to the
Future: Our Graduates

'We w�ll cont�nue on our way w�th the l�ght that our professors at
Istanbul Gel�ş�m Un�vers�ty, Department of Publ�c Relat�ons and
Advert�s�ng have shed on us for four years. We w�ll never forget
the �nterest and concern you showed. We w�ll forever carry the
bonds of love and respect you gave us �n our hearts as one of
the Gel�ş�m Un�vers�ty fam�ly. We w�ll show you that we are
worthy students �n every env�ronment and �n every sector. I
would l�ke to thank you and w�sh success to our new fr�ends and
colleagues who w�ll jo�n the Istanbul Gel�ş�m Un�vers�ty fam�ly.''.

''The un�vers�ty's extens�ve l�brary resources and student-
focused approach helped me max�m�ze my potent�al. In th�s way,
I can eas�ly ach�eve my goal of commun�cat�ng w�th an
�nnovat�ve perspect�ve �n order to ensure customer sat�sfact�on
�n the bus�ness world and �ncrease the brand's �nteract�on w�th
the soc�ety.”

Özgür BAKAN Selçuk MERT

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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Strong Steps to the
Future: Our Graduates

“As a graduate of Istanbul Gel�ş�m Un�vers�ty, I can say w�th
peace of m�nd that the opportun�t�es offered throughout my
educat�on and the support of my gu�d�ng professors have played
a b�g role �n me be�ng where I am now �n my profess�onal l�fe. "I
would l�ke to thank my un�vers�ty and my valuable professors
who st�ll trust our �deas even though many years have passed
s�nce my graduat�on."

''The soc�al respons�b�l�ty projects I �mplemented at Istanbul
Gel�ş�m Un�vers�ty gu�ded me �n the f�rst steps of my career.
Thanks to my respons�b�l�t�es �n these projects, I had the
opportun�ty to learn and pract�ce the dynam�cs of bus�ness l�fe
early. I would l�ke to thank my department professors for the�r
efforts and support. I bel�eve that tak�ng an act�ve part �n
projects w�ll have a b�g share �n your success.”

Rümeysanur ÇAYIRLI M�ray Badem

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING



COMMUNICATION:

For more �nformat�on, you can contact the
department head:

etozlu@gel�s�m.edu.tr

ubf.gel�s�m.edu.tr

�guubf

0212 422 70 00

g�gugel�s�m

Become
Stronger w�th
Theory,

Be D�fferent w�th
Appl�cat�on!

DEPARTMENT OF PUBLIC RELATIONS AND ADVERTISING
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